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EXECUTIVE SUMMARY 

The economic diplomacy aims to promote national economic interests abroad and is an 

essential domain for the foreign policy of any state. This is in particular valid for small 

economies, such as the one of the Republic of Moldova. The economic diplomacy in our 

country is an area with untapped potential, especially because of a lasting lack of political will, 

but also due to the systemic problems that have deepened in recent years, such as the lack 

of labour force and exodus of the population. Other causes include the poor interaction, 

communication, and coordination between key institutions. The tasks placed before the 

diplomatic missions and consular offices abroad and in particular those formulated for the 

economic attachés, are general and extremely unfocused. All of these factors overlap with the 

lack of necessary resources within the relevant institutions, the absence of trade and economic 

offices or attachés in countries that could become important destinations for Moldovan 

exports, but also in some cases limited involvement of ambassadors in promoting economic 

diplomacy objectives. 

This policy brief reviews the most important constraints and concludes with a set of 

recommendations aimed at relaunching a more active economic diplomacy focused on 

attracting foreign investment, increasing the efficiency of the competent national authorities 

based on clear performance criteria. To ensure a more sustainable economic development, 

the economic diplomacy shall be placed at the top of the Moldovan foreign policy priorities. 

The Republic of Moldova needs a new long-term vision on economic diplomacy, based on 

best practices from abroad, such as those from Estonia, the Czech Republic, Latvia, or the 

Netherlands.  

At the same time, taking into account the current economic context and the existing budgetary 

constraints, for the next period there are needed short-term interventions that do not require 

vast investments or efforts, including (I) the establishment of performance criteria for each of 

diplomatic mission and consular offices abroad, ambassadors, economic attachés and 

commercial-economic bureaus; (II) the adoption of an inter-institutional plan for the year 2021-

2022 that includes a set of clear and specific actions for the Moldovan economic diplomacy, 

focused on promoting exports and attracting investments; (III) a clear distribution of 

responsibilities and appointment of key national authority that will serve as the coordinator for 

various matters linked to promotion of economic diplomacy. 
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INTRODUCTION 

If six years ago there were more discussions about the lack of a coherent economic diplomacy 

at the state level and its absence from the country's foreign policy, the situation is slightly 

better today. Nevertheless, the economic diplomacy remains a field with limited impactful 

results. 

The institutional framework and working mechanisms in the area of economic diplomacy were 

first introduced in 2017, with the adoption of the joint order and a Memorandum of 

Understanding between the key institutions (MFAEI, Ministry of Economy and Investment 

Agency). An inter-institutional Working Group was created, aiming at boosting the activity of 

the commercial-economic bureaus; focusing the efforts of the relevant authorities in achieving 

the priorities of economic diplomacy; streamlining the activity and increasing the institutional 

capacities in the field of attracting investments and promoting exports. 

Four years after the establishment of this mechanism it could be a high time for a brief 

overview reviewing its effectiveness or inefficiency. 

THE INSTITUTIONAL FRAMEWORK AND WORKING MECHANISMS 

One of the most important roles in the implementation of economic diplomacy belongs to the 

diplomatic service i.e. all diplomatic and consular offices abroad, which have the task of 

promoting the economic interests of the Republic of Moldova, bilateral and multilateral 

economic relations with other states and international organizations (art. 3 of the law on 

diplomatic service). This task is primarily the responsibility of the Commercial and Economic 

Bureaus (CEB) operating within diplomatic missions and consular offices. 

The Ministry of Foreign Affairs and European Integration (MFAEI), the Ministry of Economy 

(ME) and the Investment Agency (IA) have the main role in coordinating and monitoring the 

implementation of economic diplomacy. Thus, by the 2017 joint order, the Working Group 

(WG) was established to achieve the priorities of economic diplomacy and the elaboration, 

coordination and monitoring of the implementation of the Regulation on commercial-economic 

offices (sections). The WG members are representatives of the ME, MFAEI and AI, however 

some matters are coordinated with the Ambassadors and economic attachés from the 15 

countries. 

The meetings of the Working Group are held at least once every three months and are 

organized, alternately, by the Ministry of Economy (ME) or the Ministry of Foreign Affairs and 

European Integration (MFAEI).  

Even though many other countries are redefining the role of diplomacy in attracting investment 

and promoting exports, and the Government's action plan for 2020-2023 mentions "promoting 

pro-active economic diplomacy and the implementation of additional actions and mechanisms 

to attract foreign investment and promote the export of goods and services" (pp. 43-44), the 

Republic of Moldova has an economic diplomacy that is almost absent in some areas. A 

number of causes or issues could be identified and some of them could be easily addressed. 

The lack of a strategic approach 

During the documentation process, we noticed certain issues concerning prioritisation effort. 

When asked what priorities are being pursued in their work, several actors with whom the 

author interacted and who are directly involved in Moldovan economic diplomacy refered to 

the priorities set out in the CEB regulation and the WG joint order. In other cases, the priorities 

listed on the MFAEI website were mentioned.  

https://issuu.com/jorapomidora/docs/4641294_md_policy_brief_n
http://www.viitorul.org/files/library/5419294_md_valentin_lozov.pdf
https://mfa.gov.md/img/docs/23-02-2017-Ordin-comun-MAEIE-MEC.pdf
https://www.legis.md/cautare/getResults?doc_id=107826&lang=ro
https://mfa.gov.md/img/docs/23-02-2017-Ordin-comun-MAEIE-MEC.pdf
https://www.legis.md/cautare/getResults?doc_id=100648&lang=ro
https://gov.md/sites/default/files/document/attachments/pag_2020-2023_ro.pdf?fbclid=IwAR14gkMU-gb6v9jwgKs0j6ZliNWPEk8lhjQGjEbn6GjajH59UAjB6i_UQ9M
https://www.legis.md/cautare/getResults?doc_id=100648&lang=ro
https://mfa.gov.md/ro/content/diplomatia-economica
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The National Strategy on Attracting Investments and Promoting Exports for 2016-2020 is a 

relevant reference policy document as well. The approval of a new strategy/program is 

expected only in 2022. 

The above-mentioned documents have not been updated for several years (four years in the 

case of the regulation and the joint order). The priorities/objectives set forth (e.g., in Article 6 

of the Regulation) cover a rather broad portfolio: not only promoting exports and attracting 

investment, but also promoting cooperation in the field of tourism. As a result, the lack of 

clearly defined objectives/priorities leads to a lack of clear instructions for diplomats and 

diplomatic missions or consular offices (DMCO), and, ultimately, a lack of impactful results. 

Deficiencies in the decision-making process 

Good transparency practices are lacking when certain decisions are taken, for example in the 

case of launching new commercial-economic bureaus. The appropriateness and economic 

reasoning behind opening an bureaus in the Moldovan Embassy of Vienna, for example, was 

mentioned as a possible destination for a new CEV in Gateway & Partners' study "Prioritizing 

the distribution of economic attachés in diplomatic missions" (2019). Even if Austria is one of 

the top 20 trading partners, it is unclear why it was given priority over other more important 

destinations identified in the same study such as Bulgaria (one of the top ten trading partners) 

and, in particular, those included in the Government's 2020-2023 action plan (such as Japan, 

the USA, etc.). 

When discussing the economic diplomacy mechanism, ironically the decisions on the 

appointment of economic attachés are made by the Ministry of Economy, despite the fact that 

attachés are subordinated to the MFAEI as other diplomats in a diplomatic mission. After 

selecting attachés, usually from among the institution's employees, the Ministry of Economy 

submits a secondment proposal to the MFAEI, along with a notice from the Intelligence and 

Security Service (ISS) (art. 21-22, Regulation). Although the Ministry of Economy has a 

selection committee in theory, the committee no longer meets if only one person is proposed 

(which happens in most cases). Even though a draft order from 2018 included a representative 

of the MFAEI in its composition, the respective commission only gathers three representatives 

of the ME (order 199/2020). 

The lack of resources and of a clear mandate in the case of relevant institutions 

All institutions involved in the process, MFAEI, ME, or IA, are currently experiencing the same 

challenge - a lack of financial and human resources. This issue is frequently complicated by 

the lack of a specific mandate.  

With only two civil servants on staff within the Economic Diplomacy Service, the MFAEI cannot 

and will not be able to ensure the efficient coordination and monitoring of the economic 

attachés. Even the Investment Agency's 12 employees, who cover large areas (currently, only 

one person covers an area related to investment promotion (in September 2021) and one 

person covers the export promotion), will not be able to provide comprehensive and timely 

information that is required in their daily work. The institution also has issues with institutional 

memory, with specialists not being held for more than 1 to 3 years. The agency has difficulty 

attracting new employees, in part because of the low wages it is providing (a specialist, for 

example, is paid about 4 thousand lei net per month). 

The Regulation on the organization and functioning of the Agency establishes that its mission 

(art. 6) is related to the promotion, attraction and location of investments, promotion of exports 

and tourism. While the main fields of activity (art. 7) are: a) promoting the country's image in 

https://mei.gov.md/sites/default/files/snaipe_2016-2020_ro.pdf
https://www.legis.md/cautare/getResults?doc_id=100648&lang=ro
https://www.legis.md/cautare/getResults?doc_id=100648&lang=ro
https://invest.gov.md/ro/contacts/
https://invest.gov.md/ro/contacts/
https://gov.md/sites/default/files/document/attachments/intr20_106.pdf
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order to attract foreign investments; b) supporting the investment activity and protecting the 

investments; c) promotion of exports; d) promotion of tourism; e) strengthening and 

implementing economic diplomacy. Analysing the Agency's activity, it seems that one of the 

key priorities of intervention is the promotion of the country brand. This probably explains the 

higher share of employees in the tourism promotion department, compared to the rest of the 

departments. 

If we want to have a successful economic diplomacy, we must assume certain costs related 

to the training and strengthening of the teams within the institutions, and, at the same time, to 

delimit specific and clear mandates for each of them. 

THE ROLE OF DIPLOMATIC MISSIONS IN PROMOTING ECONOMIC DIPLOMACY 

Economic attachés work in the commercial-economic bureaus (CEB), which are subdivisions 

of diplomatic missions. They have the status of diplomats and are seconded by the MFAEI 

upon the request of the Ministry of Economy. Each attaché has a mandate related to 

investment promotion, export and tourism promotion (Article 7, Regulation). 

The Republic of Moldova has 42 diplomatic missions or consular offices (DMCO). In 15 of 

them (or 35.7% of the total DMCO) there are established CEBs. Only the Geneva and Brussels 

offices cover multilateral economic cooperation, the rest of the CEBs are primarily responsible 

for bilateral files. 

The 16 economic attachés and two diplomats are assigned to CEBs from: Embassy of the 

Republic of Moldova in Belarus (one economic attaché), Embassy of the Republic of Moldova 

in the United Arab Emirates (one attaché), Embassy of the Republic of Moldova in the Russian 

Federation (3 attachés), Embassy of the Republic of Moldova in the Italian Republic (one 

attaché), Embassy of the Republic of Moldova in the People's Republic of China (one attaché), 

Embassy of the Republic of Moldova in the Republic of Poland (one attaché), Embassy of the 

Republic of Moldova in Romania (one attaché), Embassy Republic of Moldova in Turkey (3 

attachés), Embassy of the Republic of Moldova in Ukraine (one attaché), Consulate General 

in Frankfurt am Main (one attaché), Mission of the Republic of Moldova to the EU (one 

attaché), Representation of the Republic of Moldova to WTO (one attaché), the Embassy of 

the Republic of Moldova in Austria (one attaché), the Embassy of the Republic of Moldova in 

the United Kingdom of Great Britain and Northern Ireland (one attaché) and the Embassy of 

the Republic of Moldova in the French Republic (one attaché). 

Further, we will present the main constraints faced by diplomatic missions in promoting a more 

active economic diplomacy. 

The lack of attachés or commercial-economic bureaus 

Both the small number of CEBs, relative to the total number of diplomatic missions, and the 

lack of CEBs in countries that are, or have the potential to become, top destinations for exports 

from the Republic of Moldova, represent a substantial impediment in benefiting from the 

existing opportunities from outside the country. For example, if to refer to the European Union 

market, the Republic of Moldova does not have CEBs in Prague or Sofia, although the share 

of exports to the Czech Republic (first quarter of 2021 - 2.9%, in 2020 - 3.2%) was similar to 

that of Ukraine (first quarter of 2021 - 2.8%). Furthermore, Bulgaria is one of the most 

important commercial and economic partners of the Republic of Moldova (i.e., top 20). 

The same effect has the small number of economic attachés in the CEBs from the countries 

from which we could attract investments or countries with a high share in the foreign trade of 

our country (or countries that have the potential to become important destinations for 

https://www.legis.md/cautare/getResults?doc_id=100648&lang=ro
https://statistica.gov.md/newsview.php?l=ro&idc=168&id=6985
https://businessclass.md/novosti-moldova/top-15-tari-in-care-moldova-exporta-cele-mai-mari-cantitati-de-marfuri-wh/
https://statistica.gov.md/newsview.php?l=ro&idc=168&id=6985
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Moldovan exports). Examples are CEBs from China – only one attaché, although for two years 

this CEB has had no attaché; Romania - one attaché; Italy - one attaché; Ukraine - one attaché 

and France - one attaché. 

The commercial-economic bureau from the UAE has had no economic attaché for over three 

years already. This is surprising, given that the explanatory note prepared to justify the 

opening of the Embassy and Consulate General lists economic interests such as "making the 

most of the enormous potential of this geographical area from an economic and investment 

point of view"; and ensuring “direct dialogue with representatives of the UAE business 

community interested in the Republic of Moldova”. 

According to point 3.15.1 of the Government's action plan for 2020-2023 - five CEBs were to 

be established in the diplomatic missions of the Republic of Moldova in the Kingdom of the 

Netherlands, the French Republic, the United Kingdom of Great Britain and Northern Ireland. 

North, Japan, the United States of America, and, at the same time, the commercial and 

economic office of the People's Republic of China was expected to be supplied with an 

additional unit, located in Shanghai. The specified deadline was August 2020. 

From all the destinations mentioned in point 3.15.1 of the Action Plan, only the CEBs in France 

and the United Kingdom were opened trough GD 770/2020 at the end of 2020. The Austrian 

office was opened by the same Government Decision, despite the fact that it was not part of 

the Government's action plan. 

The lack of a clear mandate and updated performance indicators 

The mandate of the CEBs and, implicitly, of the attachés is not (sufficiently) specific whilst 

clearly defined priorities are missing, just as in the case of the relevant institutions. The 

attachés' mandate includes promoting investments, exports, and tourism, all together (Article 

7 of the CEB Regulation). At the same time, the existing indicators are not useful for setting 

concrete goals, nor can they ensure an objective assessment of the activity of the attachés. 

Although a regular review is important, the performance indicators, approved by the 2018 joint 

order and the Guide to Investment and Export Promotion for Diplomatic Missions and Consular 

Offices, have not been changed or updated since 2017. In the case of ambassadors, not all 

of them are aware of the importance of the economic file and the important role they have in 

promoting it, giving priority to political files. This is also reflected in the work of the CEBs, which 

report to the heads of missions. 

  

https://gov.md/sites/default/files/document/attachments/intr16_109.pdf
https://gov.md/sites/default/files/document/attachments/pag_2020-2023_ro.pdf?fbclid=IwAR14gkMU-gb6v9jwgKs0j6ZliNWPEk8lhjQGjEbn6GjajH59UAjB6i_UQ9M
http://lex.justice.md/md/370607/
https://mei.gov.md/sites/default/files/ordin_comun_maeie-mei_cu_privire_la_aprobarea_indicatorilor_de_performanta_individualizati_pentru_evaluarea_activitatii_bce-urilor_din_cadrul_mdoc_09.08.2018.pdf
https://mei.gov.md/sites/default/files/ordin_comun_maeie-mei_cu_privire_la_aprobarea_indicatorilor_de_performanta_individualizati_pentru_evaluarea_activitatii_bce-urilor_din_cadrul_mdoc_09.08.2018.pdf
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CONCLUSIONS 

The Economic diplomacy must be placed at the top of Moldova's foreign policy priorities in 

order to ensure long-term economic development. This finding is especially relevant in the 

context of the pandemic and the urgent need for economic recovery, which has been 

recognized by an increasing number of countries who have placed it at the top of their foreign 

policy priorities. The current timing is best suited, not only because of the current government's 

political commitment, but also because of the economic crisis brought on by the COVID-19 

pandemic, which has prompted a number of foreign companies to consider relocating 

production units from Asia to Eastern Europe. Under these conditions, the Republic of 

Moldova could attract new foreign direct investment. 

Different interventions will be required to improve performance in the field of economic 

diplomacy: a) increased budget allocations, b) adoption and updating of several documents, 

c) clear delimitation of the attributions of each institution with a key role, d) setting immediate, 

medium, and long-term objectives, as well as performance and result criteria for each mission 

and consular office, Ambassadors, economic attachés, and commercial-economic offices. 

Finally, if Moldova wants to have a successful economic diplomacy, the government 

authorities must closely review and allocate necessary budgets associated with the 

establishment of new commercial bureaus or the expansion of existing ones, the publication 

of high-quality promotional materials, and the organization of economic missions and official 

visits.  

And, in order for the diplomatic service's efforts in the field of economic diplomacy to be much 

more efficient, a healthy investment climate and business environment must exist at home. 

Last but not least, conditions must be improved to make Moldovan products more competitive 

and the Republic of Moldova more appealing to foreign investors. 

KEY RECOMMENDATIONS 

The Republic of Moldova requires a new long-term vision for economic diplomacy, based on 

external best practices such as those of Estonia, the Czech Republic, Latvia, and the 

Netherlands, by updating the existing mechanism, focusing in particular on the institutional, 

functional, and budgetary framework. At the same time, in the current economic context, given 

the existing budgetary constraints, short-term interventions that do not require colossal 

investments or efforts are needed for the next period. 

In this context, below we present a set of general and specific key recommendations that could 

already set a framework for relaunching the economic diplomacy of the Republic of Moldova. 

I. General Recommendations: 

 Adoption of an inter-institutional Action Plan for 2021-2022 that includes a set of clear and 

specific actions for Moldovan economic diplomacy, aimed at promoting exports and 

attracting investment. Clearly delineate responsibilities and establish which institution has 

the coordinating role related to various issues, including the coordination of the whole 

process by a designated national authority.  

 NOTE: If this cannot be coordinated in the near future under the existing trilateral 

mechanism, the Ambassador with special missions in the field of Economic Diplomacy 

could set a set of priorities for the diplomatic service, through an internal ministry 

document (strategy) and a plan of actions for its implementation. 
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 Identifying a short-list of priority projects of strategic importance that could be promoted 

by the Diplomatic and Consultative Missions of the Republic of Moldova as destinations 

for foreign investments. 

 Strengthening the capacities of the Economic Diplomacy Service's and/or transforming it 

into a management-level unit within the MFAEI. This would allow for closer coordination 

between the headquarters and the CEB and allow diplomats to have different countries 

in their portfolio. Georgia, a country with a population and area comparable to the 

Republic of Moldova, has a Department for International Economic Relations with 12 

employees in its Ministry of Foreign Affairs.  

 The Investment Agency also requires departmental consolidation and/or restructuring, 

depending on economic diplomacy priorities. In cooperation with MFAEI, the Ministry of 

Economy, and the Ministry of Industry and Regional Development, the Agency would take 

a more active role in the process of attracting investments. 

 More structured cooperation of the Investment Agency and MFAEI in implementing 

economic diplomacy with sectoral business associations, but also cross-sectoral ones, 

such as the European Business Association (EBA), AmCham, or the Foreign Investors 

Association (FIA). 

 More active participation of honorary consuls, both in terms of formulating clear 

instructions on the file of economic diplomacy and in terms of identifying those who can 

support the Republic of Moldova in achieving tangible results. Periodic evaluation of 

honorary consuls based on clear and well-defined performance criteria, with a focus on 

measurable results that contribute effectively to "supporting the promotion of the interests 

of the Republic of Moldova, especially in the economic, commercial, investment, and 

technical fields" in the state of residence (basic function in accordance with Article 35 of 

the Regulation approved by Order 683/2007 (Article 35 (b)). 

 Establishing performance indicators and concrete outcomes for the Ambassadors on the 

economic diplomacy file. Not only the economic attachés, but also the heads of missions 

can and must be pro-active in promoting exports and attracting investment. The Republic 

of Moldova could follow the example of Georgia, where Ambassadors are “main door 

openers” and often play a key role in establishing contact with the managers of the 

companies in the host state. Although there are some success stories in the case of 

diplomatic missions of the Republic of Moldova (e.g., in the United Arab Emirates or 

Turkey), as long as there is no full and constant involvement at the level of all heads of 

diplomatic and consular missions, the results obtained from diplomacy economic growth 

will be modest. 

 The evaluation of the activity of the attachés must be made on the basis of performance 

indicators and concrete results established individually for every country, adapted for each 

destination. 

 Organizing trainings, before the secondment, that would take into account the specifics 

of each export field, but also meetings (e.g., with profile associations) meant to help the 

attachés to know the institutions and organizations with which they will collaborate later. 

The trainings will be targeted by areas, countries, if there is such a possibility. 

 Increasing the protocol expenses and financing the participation of local entrepreneurs 

and sectoral associations in various international forums/exhibitions, in order to promote 

the local business environment on the foreign market development. 

  

https://pmcresearch.org/policypapers_file/de4b5c8a25bd3f90c.pdf
https://pmcresearch.org/policypapers_file/de4b5c8a25bd3f90c.pdf
https://mfa.gov.md/sites/default/files/regulation-honorary-consul-rm-2013-ro.pdf
https://pmcresearch.org/policypapers_file/de4b5c8a25bd3f90c.pdf
https://pmcresearch.org/policypapers_file/de4b5c8a25bd3f90c.pdf
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II. Specific recommendations: 

On the commercial-economic bureaus: 

 The opening of CEBs or the development of existing ones should be done only on the 

basis of clear and transparent criteria. 

 Develop an updated analysis of the current geographical distribution map of the CEBs. 

Based on the analysis it needs to be established: a) which diplomatic missions require 

(only) the economic file to become a priority (e.g. China); b) which offices need to be 

developed (e.g. Romania, Ukraine, China and Italy); d) in which existing missions is it 

necessary to open new CEOs (e.g. Japan, included in the Government's action plan for 

2020-2023); d) where it is appropriate to open, at the same time, a new mission and a 

CEO (e.g. India). 

 Capacity building, primarily among CEBs in neighbouring countries, because it is much 

easier to discuss with a regional investor and encourage one to expand its presence in 

the Republic of Moldova. Romania, for example, has accumulated 88.3 billion euros in 

foreign direct investments (total stock in 2019).  

 NOTE: The most important investors in Romania are Germany (13.2 billion euros, the first 

largest foreign investor in Romania), Austria (10 billion euros), France (8.3 billion euros), 

and Italy (8.3 billion euros, depending on the country of origin of the final investor (7.5 

billion euros). In Romania, there are over 3600 companies with French capital. Economic 

attachés from Romania's or Ukraine's commercial-economic offices could be actively 

involved in discussions with investors already present in Bucharest, Cluj-Napoca, Iasi, 

Kiev, or Kharkov.  

 Regarding the diplomatic and consular missions where there are no economic 

attachés/CEBs, the presence of an economic diplomat(s) should be considered. 

On the economic attachés: 

 The process of selecting economic attachés should also include representatives of 

MFAEI, by establishing a common mechanism which would not complicate the whole 

process. 

 In the case of selection and secondment, other factors should be considered in addition 

to economic training and foreign language proficiency. It is critical to consider qualities 

like soft skills which refer to their personality, motivation, and a proactive attitude (the 

human factor, which is so important for the success of DMCO on the issue of economic 

diplomacy). 

 It is important to establish a specific mandate for economic attachés. This requires 

additional effort (specific terms of reference), with the establishment of performance and 

result indicators. 

 Review the regulatory framework to allow local staff to assist some CEBs in their work. In 

countries where average salaries are lower than those of seconded attachés, this would 

lower office costs and increase capacity (e.g., Romania, Ukraine, etc.). The example of 

the French commercial sections is relevant in this regard (e.g., Business France Romania, 

etc.). 

 

 

  

https://en.calameo.com/read/004601149e3769d6076d1?page=3
https://www.bnr.ro/Publicatii-periodice-204.aspx#ctl00_ctl00_CPH1_CPH1_9403_lnkTitle
https://www.bnr.ro/Publicatii-periodice-204.aspx#ctl00_ctl00_CPH1_CPH1_9403_lnkTitle
https://www.bnr.ro/Publicatii-periodice-204.aspx#ctl00_ctl00_CPH1_CPH1_9403_lnkTitle
https://www.bnr.ro/Publicatii-periodice-204.aspx#ctl00_ctl00_CPH1_CPH1_9403_lnkTitle
https://en.calameo.com/read/004601149e3769d6076d1?page=1
https://www.linkedin.com/search/results/people/?currentCompany=%5B%2211519020%22%5D&origin=COMPANY_PAGE_CANNED_SEARCH&sid=GEh
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